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3.    

3.1.     

 
 1.            

1. Toyota. 

: Drive Your Dreams. 

: 
2. BMW. 

: Sheer Driving Pleasure. 

: 

3. Peugeot. 

: The lion goes from strength to strength. 

: 

4. Audi AG. 

: Progress through Technology. 

: 

5. Buick. 

: It’s All time Best. 
: 

6. Pontiac Grand American. 

: Buy the car. Own the road. 

: 

 

 2.      15         
     -   , , .   

 
 3.        .  

The Most Memorable Ad Slogans of All Time 
This is a list of the stickiest, most memorable tag lines in advertising history. You may not even know or remember some 

of these companies anymore, but you probably have heard the tagline or jingle. These memorable ad slogans have been 
subsumed into our cultural subconscious.  

Where's the beef? (Wendys) 

Trix are for kids (Trix Cereal) 

They're g-r-r-r-r-eat! (Frosted Flakes) 

Snap, Crackle, Pop (Rice Krispies) 

Melts in your mouth, not in your hands (M&Ms) 

Pardon me, do you have any Grey Poupon? (Grey Poupon) 

My bologna has a first name... (Oscar Meyer) 

Mmm mmm good (Campbell Soup) 

It takes a licking and keeps on ticking (Timex) 

It keeps going... and going... and going (Energizer) 
Only YOU can prevent forest fires (PSA) 

The quicker picker upper (Bounty) 

Finger lickin' good (KFC) 

Good to the last drop (Maxwell House) 

Just do it (Nike) 

Sorry Charlie... (Star-Kist Tuna) 

Got milk? (California Milk Processor Board) 

I can’t believe I ate the whole thing (Alka Seltzer) 
Mikey likes it! (Life Cereal) 
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There are some things money can’t buy. For everything else, there’s MasterCard (MasterCard) ... 
Please don’t squeeze the Charmin (Charmin) 
Skittles: taste the rainbow (Skittles) 

TASK 1. Read and translate the ads. 

TASK 2. Find as many “figures of speech,” “literary devices” as you can in the ads. 
TASK 3. Analyze what makes these ads so effective. Why some of them won’t work in our country? 

TASK 4. Translate and analyze 40 different ads in English. 
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3.3.    
 1.    : Levi’s (  ,  

  ), Mercure (  ), WonderCake ( ), Chanel №5 ( ), Notscared 

(    ),    ,  BurgerKing (    
), Axe (  ),  Orangina (  ), RoyalNavy (  ), Whiskas 

(  ), Gillette (   ), Saniflo ( ), Colossalvolumeexpress «CatEyes» (   ), 

Colgateplax (    ), hotels.com ( ), CarexProtectPlus (  ).     
   ?  

 2.         .  
1) «It is the first thing you should know about personal computers. The era of the personal computer is here. Now there is 

Apple. Apple will challenge your imagination today and for years to come 1000's uses, from finances to fun and games.  
Sink your teeth into one soon White»;  

2)«Every day- many times a day, it just seems as if nothing would satisfy. Cocacola there is nothing like it. It is as 

wholesome as pure water, and quenches the thirst as nothing else will. Delicious - refreshing wholesome»;  

3)«Shake shake shake shake,get up oooyyy. Shake shake shake shake, get up yeaaah, here we go shake shake, come on 

come on shake shake, here we go shake shake, come on come on shake shake,shake it well shake it good, shake it well 

shake it good, shake it well shake it good, shake it like you really shake»  .  

  ,   .   
 

 3.      .       ,   
   .  

 
 4.    .  ,    : 

«         ? ?»   
 

 5.    .        .  
      Apple: «It is the first thing you should know about 

personal computers. The era of the personal computer is here. Now there is Apple. Apple will challenge your imagination 

today and for years to come 1000's uses, from finances to fun and games.  Sink your teeth into one soon White».  

1)    ; 2)        (   
)   
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3.     . 
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6.      ? ?  
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